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CONCEPT ‘

CAV is the high-end energy drink for the white-collar
businessman. The clean design reflects the classy look of
limousines and exotic cars, private jets, and the office of a
CEO. CAV is for the on-the-go, go-to guy ready to make a
difference at his next corporate meeting.



COMPETITORS’ PACKAGING

GUARANA
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MOOD: CAV

business
class
work
white collar
black suit
clean cut
traffic
time
corporate
ladder
sharp
ace

king
chariot

top tier
top shelf
cavalier
cavalry
caviar
cabernet
wine
lavish
service
respect
gold
silver
platinum
maverick
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MAGAZINE AD
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MOBILE APP
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SELECTION

SPARK ‘

Get charged with a SPARK of lemon and
vanilla.

LUSH
DYNAMO
VELVET

FLARE
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